
Master Transactional Emails:

7 Best Practices for Success
Twilio SendGrid. Trust with every send.

Triggered by user actions such as a purchase, resetting a password, or signing up for an account, 
transactional emails serve as vital touchpoints for delivering essential information. They also 
reinforce trust and credibility, ensuring a positive brand experience with every send.


Read on to understand the best practices for optimising your transactional emails, helping you 
increase engagement and ensure every message builds customer loyalty.

7 steps to the ultimate transactional email strategy
A strong transactional email strategy is crucial for maintaining effective communication and 
building trust with your customers.

Timeliness is crucial when delivering transactional emails.


By automating these messages, you ensure they reach 
your customers within seconds of their actions, whether 
it’s a purchase or a signup. This prompt delivery fosters a 
positive experience with your brand, enhancing both 
customer engagement and email deliverability.

1. Use automation:

Separate your marketing and transactional emails by using 
distinct IP addresses.


This practice improves deliverability, as it shows you are a 
genuine sender, not spam. Separating IPs also aids in clearer 
monitoring and reporting, allowing you to track and resolve 
issues more effectively, and helps maintain compliance with 
different email regulations.

5. Separate IP addresses:

Ensure that the branding, tone, and design of your 
transactional emails align with your other platforms, 
such as your website, app, and social media.


This consistency creates an identifiable brand 
experience and strengthens customer rapport.

2. Maintain consistency:

A/B test your transactional emails to enhance engagement or 
drive sales. Focus on testing one element at a time, such as 
subject lines or CTAs, to obtain the clearest results.


Remember, testing is an ongoing process that enables you to 
adapt to changing customer behaviours and preferences.

6. A/B testing:

Informative emails should still embody your brand’s 
personality. For example, if your brand has a playful  
or distinctive tone, weave this into the messaging  
where appropriate.


This approach makes emails more memorable and engaging, 
creating an experience that aligns with your brand identity.

3. Lean into branding:

Include a clear call to action (CTA) in your emails to guide 
recipients to the next step. Incorporate CTAs that recommend 
related products, link to FAQs, or encourage customers to 
track their orders.


This strategy keeps users engaged and supports a seamless 
customer journey even after the initial transaction.

7. Avoid dead-end emails:

Consumers frequently access emails on mobile devices, 
so your messages must be mobile-friendly.


Implement a responsive design to make your emails 
accessible on any device. This enhances readability and 
allows recipients to quickly find the information they 
need, ultimately boosting customer engagement.

4. Responsive design:
Want to dive deeper?

Check out our Ultimate Guide 
and master the art of crafting 
effective transactional emails.

https://sendgrid.com/en-us/resource/Ultimate-guide-Effective-Transactional-Emails?utm_medium=cpc&utm_source=twilio&utm_campaign=email%20deliverability&utm_content=rcnt_whitepaper_2023_dec_15_the_ultimate_guide_to_effective_transactional_emails&utm_keyword=whitepaper

